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Introduction 

 
In todayʼs fast-paced digital world, WhatsApp has emerged as a powerful marketing 

channel for businesses. With over 2 billion active users globally (Statista, 2024), itʼs not 

just a messaging app but a platform where businesses can connect directly with their 

customers. 

 
In fact, over 70% of WhatsApp users check the app daily, making it an incredibly effective 

tool for real-time, personalized communication (Business of Apps, 2024). 

 
Unlike traditional marketing channels that can feel impersonal, WhatsApp allows for a more 

intimate connection, helping businesses build stronger relationships and trust. 

 

Whether itʼs sending updates, offering customer support, or promoting new products, 

WhatsApp enables businesses to reach their audience where they already spend a 

significant amount of time. 

 
Its widespread use across various demographics means that businesses of all sizes can 

leverage WhatsApp to engage with customers in a more immediate and effective way. 

 
From small local shops to global brands, businesses are increasingly recognizing the value 

of WhatsApp in their marketing strategies, with over 50 million businesses now using 

WhatsApp Business to enhance customer experiences and drive growth (WhatsApp, 2023). 



 

 

 

For instance, imagine running a small boutique and wanting to promote a flash sale. By 

sending a WhatsApp message, your customers are likely to see it immediately, boosting 

your chances of a quick response. 

 

WhatsAppʼs open rate 

is a staggering 98% 

(MobileMonkey, 2024) 

 

Ensuring that your messages arenʼt just 

sent but actually read. Even if customers 

recognize it as a promotional message, 

the visibility alone increases the likelihood 

of engagement, especially when the offer 

is appealing. 

 

Additionally, WhatsApp allows for multimedia communication. 

You can send images, videos, voice messages, and even location 

pins, making your interactions more engaging and less intrusive. 

But What makes WhatsApp 

Better than Other Channels 

As businesses strive to connect with their customers in the most effective way possible, the 

choice of communication channels becomes crucial. In a world flooded with emails, ads, 

and notifications, standing out can be challenging. 

 
This is where WhatsApp Marketing offers a distinct advantage. Itʼs not just another channel; 

itʼs a tool that brings your message directly into your customerʼs personal space—their chat 

app. 

 

Benefits of WhatsApp as a Support and Marketing Channel 

 
WhatsApp is more than just a messaging app; itʼs a platform where businesses can engage 

with customers in a way that feels natural and personal. 

 
One of the key benefits of WhatsApp is its ability to deliver messages directly to a userʼs 

chat screen. Unlike emails that can get lost in crowded inboxes or ads that can be 

skipped, WhatsApp messages are seen almost instantly. 
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WhatsApp 

As mentioned earlier, WhatsApp boasts an open rate 

of 98% and a CTR of 45-60%, depending on the type 

of message (MobileMonkey, 2024). When it comes to 

ROI, WhatsApp marketing campaigns can deliver an 

ROI of up to 70% due to its low cost and high 

engagement rates (WhatsApp, 2023). 

Email 

While email marketing remains a staple, its 

effectiveness is often diluted by low engagement. 

Email open rates average around 20-30%, with a CTR 

of just 2.5% (Mailchimp, 2024). This lower 

engagement means that the ROI on email campaigns 

is often lower, particularly when compared to the high 

engagement rates seen with WhatsApp. 

WhatsApp 

SMS also boasts high open rates, typically around 

90%, but it lacks the richness of WhatsAppʼs 

multimedia capabilities. Moreover, SMS CTRs are 

generally lower, averaging 3-4% (EZ Texting, 2024). 

ROI on SMS campaigns can be decent, but it often 

falls short when compared to the versatility and 

engagement of WhatsApp. 

Google Ads and Facebook Ads 

SMS also boasts high open rates, typically around 

90%, but it lacks the richness of WhatsAppʼs 

multimedia capabilities. Moreover, SMS CTRs are 

generally lower, averaging 3-4% (EZ Texting, 2024). 

ROI on SMS campaigns can be decent, but it often 

falls short when compared to the versatility and 

engagement of WhatsApp. 

Comparing WhatsApp with 

Email, SMS, Google & FB Ads 

When stacked against other marketing channels, WhatsApp consistently comes out on top 

in key performance metrics such as open rates, click-through rates (CTR), conversion rate 

with businesses reporting ROI as high as 20 times their initial investment 

(MobileMonkey, 2024). This is due to its low cost and the high engagement it drives. 

 

 

 

The statistics above make it clear: WhatsApp is not just another marketing channel; itʼs a 

powerhouse for direct, effective, and engaging communication that drives real results for 

businesses 



 

 
WhatsApp Messenger 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
WhatsApp Business 

WhatsApp API 

 
Note: However, unlike WhatsApp Messenger and WhatsApp Business, the API doesnʼt come with a 

ready-to-use interface. Youʼll need to work with a third-party platform that can help you set up and 

integrate the API into your existing systems. 

Things to Know Before 

Starting WhatsApp Marketing 

Before diving into WhatsApp marketing, itʼs crucial to understand the differences between 

WhatsApp Messenger, WhatsApp Business, and WhatsApp API. Each option has its 

strengths and limitations, depending on your business needs. 

 

 

 
Feature WhatsApp Messenger WhatsApp Business WhatsApp API 

 
Broadcasting Limit 

 
No Broadcasting 

 
256 Contacts Only 

Single Device 

Not Possible 

Basic Automation 

Only Contacts Who 

Saved Your Number 

No 

Not Possible 

Not Possible 

No 

Limited 

No 

 
No Limit 

Unlimited Users 

Yes 

Advanced Automation 

Yes 

 
Yes 

Possible through WhatsApp 

Catalogs & Cart 

Yes (Native WhatsApp 

Payments) 

Yes 

Yes 

Yes (Custom Integration) 

Multi-User Access No 

Install Chatbots No 

Automated Messaging No 

Broadcast Reaches No Broadcasting 

Verified Green Tick No 

End-to-End Product Selling No 

Collecting In-App Payments No 

 
Clickable Buttons in Messages 

 
No 

Customer Segmentation No 

Integration with Systems No 

 



 

 

For example, letʼs say you 

own a boutique. Instead of 

manually answering each 

customerʼs questions 

about new arrivals or store 

hours, a WhatsApp 

Chatbot can do it for you. 

 

It can even help customers 

browse your latest collection 

and place orders right within 

the chat. The chatbot mimics 

human conversation, making 

the interaction feel personal 

and seamless, yet itʼs entirely 

automated. 

 

 
Note: WhatsApp Chatbot is powered by the WhatsApp Business API. So you need 

to contact or use a third-party platform like omnihubs to create your chatbot. 

What is a WhatsApp Chatbot? 

Imagine running a business where customer inquiries never stop, yet you can't be available 

24/7 to respond to every message. This is where a WhatsApp Chatbot can make a 

significant difference 

Itʼs like having a virtual assistant integrated directly into your WhatsApp, capable of handling 

routine tasks, engaging with customers, and providing instant responses—all without your 

direct involvement. 

 

 

 
This tool is particularly valuable for small businesses that may not have the resources to 

manage customer service around the clock. 

 
Whether itʼs a bakery automating daily special updates, a gym nurturing leads with workout 

tips, or a salon managing appointment bookings, a WhatsApp Chatbot ensures that your 

customers get the information they need promptly. 

 
It keeps your business accessible, responsive, and efficient, helping you maintain a strong 

connection with your audience while freeing up your time to focus on other important tasks. 

 

 



 

 

 
Imagine you run a small tech company like Jane, whoʼs 

constantly flooded with customer questions about product 

troubleshooting. A WhatsApp Chatbot can handle these 

inquiries, providing instant answers based on a predefined 

knowledge base. Whether itʼs answering common questions or 

guiding users through setup processes, the chatbot ensures 

customers get the support they need, any time of day or night 

 

 
Consider David, who owns an online clothing store. He needs 

to keep customers informed about the latest collections, 

sales, and promotions. A WhatsApp Chatbot can 

automatically send out personalized marketing messages, 

drip campaigns, or special offers to customers. This keeps 

your brand top-of-mind and drives repeat business, all 

without manual effort. 

 

 
Lisa runs a popular salon and often struggles to manage her 

bookings, leading to double bookings or missed 

appointments. A WhatsApp Chatbot can automate the 

entire booking process. It allows customers to check 

available slots, book appointments, receive reminders, and 

even reschedule if necessary. This not only streamlines the 

process but also enhances the customer experience. 

What a WhatsApp Chatbot 

Can Do for Your Business 

A WhatsApp Chatbot is more than just an automated responder; itʼs a powerful tool that can 

transform how you interact with your customers. Letʼs explore how a WhatsApp Chatbot 

can benefit your business through various use cases 
 

 

 



 

 

 

Mark, who manages a real estate agency, needs to qualify 

potential buyers before arranging home tours. The WhatsApp 

Chatbot can initiate conversations with prospects, ask pre- 

qualifying questions, and gather essential information like 

budget and preferred locations. This helps Markʼs team focus 

on serious leads, improving efficiency and increasing the 

chances of closing deals. 

Integration with CRM & Ticketing Software 

Sophia, who runs a customer service-oriented business, 

needs to keep track of customer inquiries and complaints 

efficiently. A WhatsApp Chatbot can integrate with your 

existing CRM or ticketing software. This means every 

customer interaction is logged, categorized, and followed up 

automatically. Now, Sophia can easily monitor and manage 

all customer communications in one place. 

 

 

Finally, consider Emily, who needs to understand how her 

customers are interacting with her business on WhatsApp. 

A WhatsApp Chatbot can provide detailed analytics on 

customer interactions, including metrics like response 

times, the frequency of certain questions, and customer 

engagement patterns. 

 

Brands that offer WhatsApp business API have observed that 54% of their 

customers preferred to opt-in to use customer support services on WhatsApp. 

What a WhatsApp Chatbot Can Do for Your Business 

 

 

 

 



 

 
 
 
 

 
Industries that can 

Benefit from 



 

 

 
Like many shoppers, Sarah sometimes 

adds items to her cart but doesnʼt complete 

the purchase. The WhatsApp Chatbot 

notices this and sends her a gentle 

reminder. Maybe it even offers a small 

discount to sweeten the deal. With this 

simple nudge, Sarah is more likely to return 

and finish her purchase, reducing those 

pesky abandoned carts. 

 

 
Sarah starts her shopping journey by browsing through 

your online storeʼs offerings. She has a question about a 

productʼs availability, so she asks the WhatsApp Chatbot. 

Instantly, the bot responds, providing the information she 

needs. Thereʼs no waiting, no searching—just quick, 

automated responses that keep Sarah engaged and 

moving toward a purchase. 

E-Commerce: Meet Sarah, the 

Savvy Shopper 

Sarah loves finding great deals online but dislikes the hassle of navigating different apps 

and websites. Imagine if she could handle her entire shopping experience right within 

WhatsApp—the app she uses every day. With a WhatsApp Chatbot, thatʼs not just possible; 

itʼs a game-changer. 

 

 

Share the Best Deals 

When Sarah signs up for updates, 

sheʼs in for a treat. The WhatsApp 

Chatbot sends her personalized 

messages about the latest sales and 

special offers. She loves that she 

doesnʼt have to search for deals— 

they come straight to her, making her 

feel valued and more likely to shop 

again. 

 

 
29% of people plan their holiday menu over a month ahead. WhatsApp, with a 98% 

open rate and 90-second response time, delivers positive ROI for 68% of brands, 

making it a top marketing tool during holiday sales. Unlock 7 powerful WhatsApp 

marketing strategies for the Holiday Season in our latest blog. 



 

 
 

 

After Sarah makes a purchase, she doesnʼt have to 

wonder when her package will arrive. The WhatsApp 

Chatbot keeps her in the loop with real-time order 

tracking updates. This transparency builds trust and 

keeps Sarah excited about her order, ensuring a positive 

post-purchase experience. 

 
 
 

 

Finally, when Sarah is ready to buy, the 

checkout process is a breeze. The 

WhatsApp Chatbot integrates with a 

payment gateway, allowing her to 

complete her purchase directly within the 

chat. No redirects, no filling out long 

forms—just a fast, secure payment 

process that respects her time. This not 

only speeds up the process but also 

reduces abandoned carts. 

 
 
 
 

 

For Sarah, shopping has never been 

easier. From instant help to personalized 

deals, seamless payments, and timely 

updates, the WhatsApp Chatbot turns a 

simple transaction into an enjoyable, 

efficient experience. And for your 

business, that means more sales, 

happier customers, and a stronger 

connection with your audience. 

 
66% of users have made a purchase after chatting with a brand on WhatsApp, and 

69% are more likely to buy from brands that communicate through the platform. 

WhatsApp marketing also helps recover 45-60% of abandoned carts and 

applications. 

E-Commerce: Meet Sarah, the Savvy Shopper 
 

 

 Pro Tip: Boost Sales with Click-to-WhatsApp Ads 

Pair Click-to-WhatsApp ads with your chatbot for instant engagement. When a user 

clicks the ad, theyʼre immediately in conversation, making it easier to answer questions 

and guide them to purchase. This seamless integration drives higher conversions and a 

smoother customer experience. 
 



 

Instant Table Booking 

When Alex decides to dine out, the first thing he needs 

is a reservation. He sends a message to the restaurantʼs 

WhatsApp Chatbot, asking about table availability for 

tonight. Within seconds, the chatbot checks the 

restaurantʼs reservation system & confirms 

a table for him. The instant response saves Alex the 

hassle of making phone calls or waiting for email 

confirmations, allowing him to plan effortlessly. 

Explore the Menu on 

Alex is the kind of diner who likes to 

know whatʼs on the menu before he 

arrives. Instead of searching the web or 

downloading a new app, he simply asks 

the WhatsApp Chatbot to send him the 

menu. The bot delivers the restaurantʼs 

full menu directly in the chat, complete 

with daily specials & recommendations. 

Alex can browse through dishes, see 

photos, and even ask about specific 

ingredients or dietary options—all 

without leaving WhatsApp. 

 
 
 

 
There are days when Alex is in a rush 

and doesnʼt have time to wait at the 

restaurant. He uses the WhatsApp 

Chatbot to place his order ahead of time. 

The chatbot confirms his order, provides 

an estimated preparation time, and 

sends updates as his meal is being 

prepared. By the time Alex arrives at the 

restaurant, his meal is ready and waiting, 

ensuring a quick and satisfying dining 

experience. 

Helpful Resource: Check out our ready to use message templates for your business 

Dining Industry: Meet Alex, the 

Foodie on the Go 

Alex loves trying out new restaurants but hates the hassle of making reservations or 

browsing endless menus online. What if Alex could do it all within WhatsApp—the app he 

uses every day? With a WhatsApp Chatbot, dining out becomes a breeze. 

 

 

 



 

 

 

After enjoying his meal, Alex receives a message from 

the restaurantʼs WhatsApp Chatbot, asking him how his 

dining experience was. The chatbot makes it easy for 

Alex to provide feedback by answering a few quick 

questions or leaving comments. Alex appreciates the 

opportunity to share his thoughts, and the restaurant 

benefits from real-time insights that help them 

continually improve their service and offerings. 

 
Offers Directly 

Alex loves staying in the loop about the 

best dining deals and special offers. The 

restaurantʼs WhatsApp Chatbot keeps 

him informed by sending personalized 

messages about discounts, events, and 

new menu items. These timely updates 

ensure that Alex is always aware of the 

latest promotions, making him more 

likely to visit the restaurant again and 

again. 

 
 
 

 

For Alex, dining out has never been 

easier. From discovering the menu to 

booking a table, placing orders, and 

even making payments, everything is 

managed within WhatsApp. This 

seamless integration enhances the 

overall dining experience, making it 

more convenient, personalized, and 

enjoyable. 

Globally, 50 million companies use WhatsApp for marketing. And, over 54% of 

users prefer receiving marketing communications and order updates via WhatsApp. 

Dining Industry: Meet Alex, the Foodie on the Go 
 

 

 Pro Tip: Turn Payments into Opportunities 

At the time of payment in your restaurant or store, encourage customers to opt-in for 

WhatsApp updates. A simple prompt like, "Would you like to receive exclusive deals and 

updates via WhatsApp?" can turn a routine transaction into a lead-generation 

opportunity. By staying in touch with personalized offers and promotions, youʼll keep 

your business top-of-mind, boost customer retention, and drive repeat sales effortlessly. 

 



 

Automate Admission Queries 

When Emma is looking for a school for her child, she 

has tons of questions. Instead of waiting for emails or 

phone calls, she uses the schoolʼs WhatsApp Chatbot to 

get immediate answers. From admission requirements 

to deadlines, the chatbot provides Emma with all the 

information she needs, instantly. No more waiting or 

searching for details. 

 
Her Fingertips 

Now that Emmaʼs child is enrolled, 

keeping track of class schedules and 

exam timetables is essential. Instead of 

flipping through papers or logging into 

portals, Emma just messages the 

WhatsApp Chatbot. The bot immediately 

provides her with real-time access to her 

childʼs class timetable and upcoming 

exams, ensuring sheʼs always informed. 

 
Announcements 

Whether itʼs a school holiday, a parent- 

teacher meeting, or an important exam 

date, Emma receives timely 

announcements and reminders via the 

WhatsApp Chatbot. This keeps her in 

the loop without having to rely on emails 

or notices that could get missed. 

 
64% of WhatsApp users say that WhatsApp helps them feel a personal 

connection with businesses. 

Education Industry: Meet Emma, 

a Busy Parent 
Emma is a parent juggling work and family life. She wants to stay updated on her childʼs 

education but often struggles to find the time to track down information. What if she could 

manage everything about her childʼs schooling in a single app like WhatsApp? With a 

WhatsApp Chatbot, Emma can do just that—making her life easier while staying on top of 

her childʼs academic journey. 
 

 

 



 

Clearing Student Doubts Anytime 

Emmaʼs child occasionally struggles with homework or 

exam prep. Instead of waiting until the next class or 

tutoring session, they can use the WhatsApp Chatbot to 

ask questions and get real-time answers. The bot is 

programmed with a wealth of knowledge, helping students 

clarify doubts instantly and keeping them on track with 

their studies. 

 
 
 

 

As a parent, Emma values knowing how 

her child is doing academically. The 

WhatsApp Chatbot sends her regular 

progress updates, including grades, 

behavior reports, and even teacher 

comments. This helps Emma stay 

connected to her childʼs development 

without needing to schedule constant 

meetings or phone calls. 

 
 
 

 

For Emma, the WhatsApp Chatbot 

transforms her experience as a parent. 

From automating admission queries to 

accessing timetables, everything she 

needs to stay engaged in her childʼs 

education is right within WhatsApp. For 

schools, this means improved 

communication, more engaged parents, 

and a more efficient system overall. 

 
20% of companies see an increase in business after proactively messaging 

on WhatsApp. 

Education Industry: Meet Emma, a Busy Parent 
 

 

  Pro Tip: Boost School Inquiries with WhatsApp Integration 

Add WhatsApp as a contact option on your schoolʼs Google My Business profile and 

website. This allows prospective parents to easily reach out, and your WhatsApp Chatbot 

can instantly nurture leads by answering common queries and providing admission info. 

Itʼs a seamless way to convert inquiries into enrollments while offering parents 

convenient, accessible communication. 

 



 

 
 

 
Case 

Studies 



 

EcoPooling 
Case Study 

 
EcoPooling Ltd, a carpooling service app, was founded in 2023 in the United Kingdom and is trusted 

by 1000+ businesses worldwide. 

 

Challenges Faced 

Sophisticated notification system for ride invites 

Establishment of a loyalty program for users 

Integration of Google Maps API for proximity-based ridesharing Automated 

registration process for drivers and riders 

Solution Offered 

Google Maps API integration for precise ridesharing WhatsApp 

chatbot for ride invites and notifications Loyalty program for 

rewarding users 

Business Impact 

55% reduction in customer onboarding time 40% 

increase in user retention 

 85% of carpooling trips are successfully coordinated via the app 

 
Platform Integration Country 

 

WhatsApp Mobile App Google Maps API Truelayer United Kingdom 



 

Cyboard 
Case Study 

 
Cyboard School, founded in 2020 in India, is an innovative online educational platform and has 

a presence in 12+ countries worldwide 

 

Challenges Faced 

A surge in the number of inquiries 

Need for efficient communication channels Need for 

effective lead capture and follow-up 

Solution Offered 

Custom chatbot solution integrated with website and WhatsApp FAQ 

resolution and admission inquiries through chatbots 

Live chat feature for complex queries requiring human intervention 

Conditional chat flows for accurate and relevant responses 

Business Impact 

40% increase in FAQ resolution efficiency 35% 

boost in admission leads 

 70% of users completed the inquiry process through chatbots 

 
Platform Integration Country 

 

WhatsApp Website Live Chat Google Analytics India 



 

Remember, a phone number can only be registered on one WhatsApp service at a 

time. If you plan to use an existing number, it must be unregistered from any current 

WhatsApp services. 

How to Get Started with 

WhatsApp Chatbot 

Setting up a WhatsApp chatbot with Omnihubs is a straightforward process that can 

transform how you interact with customers. Follow these steps to get started: 

 

Step 1: Check for Pre-requisites 

Before diving into the bot creation process, ensure you have the necessary prerequisites in 

place: 

 
 An active phone number capable of receiving SMS, not already registered with 

WhatsApp or WhatsApp Business. 

 A registered legal business and an active website with a valid privacy policy. 

 Compliance with WhatsApp and Meta commerce policies. 

  A valid payment method (Debit or Credit card) for international payments to Meta. 

 GSTIN number if your business is registered in India. 

 

 

Omnihubs Home Dashboard 



How to Get Started with WhatsApp Chatbot 

 

 
2.1 Register your bot on Omnihubs 

 
Log in to the Omnihubs platform and click the "Create Bot" button. Choose "WhatsApp" 

as your platform and fill in the required details to begin the bot creation process. 

 
Afterward, scan the QR code to initiate a WhatsApp message and create a demo bot. Once 

verified, click "Connect to your WhatsApp number" to start the automated onboarding. 

 

Choose Platform 

 

Scan or Send Confirmation message 



How to Get Started with WhatsApp Chatbot 

 

Meta Onboarding Process 

 
2.2 Complete Meta Automated Onboarding 

 
Proceed with the Meta onboarding process by selecting all prerequisites and choosing 

the automated onboarding option. A pop-up window will guide you through the Meta 

onboarding. Ensure pop-ups are enabled in your browser for this step. 

 
Once completed, your bot will be connected to WhatsApp, but remember to update your 

payment method as the final step. 

 

 
Initiate Automated Onboarding 

 



How to Get Started with WhatsApp Chatbot 

 

 
Step 3: Update Payment Method 

 
In the Meta Business Manager, navigate to "Payment Settings" for your WhatsApp 

account. On the "Billing and Payments" page, click "Add Payment Method," enter your 

payment details, and complete the verification process. Update any necessary business 

information, and youʼre all set. 

 
Congratulations! Your Omnihubs WhatsApp chatbot is now ready to engage with users, 

automate responses, and enhance customer interactions. For detailed guidance or 

troubleshooting, refer to the official Omnihubs and WhatsApp Business Cloud API 

documentation. 

 

Omnihubs Home Dashboard 

 

 

Choose Platform 



 

Pro Tip 

Leverage AI for Human-Like Conversations: Move beyond traditional logic-based 

chatbots by integrating AI that can respond like a human. Omnihubs offers ChatGPT 

integration, allowing you to choose models like GPT-3 or GPT-4. 

You can train the chatbot on your business data—such as website URLs, CSV files, 

PDFs, and common user questions—so itʼs fully aware of your business and answers 

accordingly. 

Additionally, you can set the tone in which you want the chatbot to respond, ensuring 

it aligns with your brandʼs voice. 

Best Practices for Creating 

Your WhatsApp Chatbot 

To create an effective WhatsApp chatbot that meets user needs and aligns with your 

business goals, consider these best practices: 

 
Define Clear Objectives: Start by identifying the primary purpose of your chatbot, 

whether itʼs customer support, lead generation, or providing real-time updates. Clear 

objectives will guide the botʼs design and functionality. 

 
 Design a Logical Chat Flow: Plan the conversation flow carefully. Map out different 

paths a user might take and ensure your bot can handle each scenario smoothly. A 

well-structured chat flow prevents user frustration and enhances the overall experience. 

 

 

ChatGPT Inegration in Omnihubs 

https://botpenguin.com/chatbot-integrations/chatgpt
https://botpenguin.com/chatbot-integrations/chatgpt
https://botpenguin.com/chatbot-integrations/chatgpt


 

Best Practices for Creating Your WhatsApp Chatbot 

 
Create Meta-Approved Message Templates: For any communication that requires 

initiating a conversation with users, use Meta-approved message templates. These 

templates ensure that your messages comply with WhatsAppʼs guidelines and improve 

delivery rates. Tailor these templates to common customer queries or notifications. 

 

Creating Meta approved message templates in Omnihubs 
 

 

 Keep Conversations Simple: Design your chatbot to communicate in a clear, concise, 

and user-friendly manner. Avoid complex language or jargon, ensuring interactions are 

straightforward and easy to understand. 

 
 Personalize Interactions: Use the customerʼs name and tailor responses based on their 

preferences or previous interactions. Personalization helps build a stronger connection 

and increases user satisfaction. 

 
  Provide Quick Access to Human Support: While chatbots can handle many tasks, 

some issues may require human intervention. Ensure your bot can seamlessly escalate 

queries to a live agent when necessary. 

 

 Comply with Privacy Regulations: Ensure your chatbot adheres to data privacy laws, 

especially when handling sensitive information. Be transparent about data collection and 

offer opt-out options. 



 

How to Measure ROI of WhatsApp 

Chatbot & Key KPIs to Track 

Measuring the return on investment (ROI) of your WhatsApp chatbot is crucial for 

understanding its impact on your business and ensuring it aligns with your goals. To 

effectively measure ROI, focus on the following key performance indicators (KPIs): 

Cost Savings: One of the primary benefits of a WhatsApp chatbot is the reduction in 

operational costs. Track how much your business saves by automating customer 

interactions that would otherwise require human intervention. Calculate the difference 

between the cost of chatbot deployment and the savings generated through reduced 

customer service hours and resources. 

 

 
  Customer Engagement Rate: Measure the frequency and duration of interactions with 

your chatbot. High engagement rates indicate that customers find value in the chatbotʼs 

services. Track metrics such as the number of sessions, average session length, and the 

types of queries handled. This will help you understand how effectively the chatbot is 

meeting customer needs. 

 Lead Generation and Conversion Rate: Analyze how well your chatbot contributes to 

lead generation and conversion. Track the number of leads generated through chatbot 

interactions and monitor the conversion rate—how many of those leads turn into paying 

customers. This will give you insights into the chatbotʼs effectiveness in driving sales. 



 

 
68% of brands are confident that WhatsApp delivers a positive ROI. Moreover using 

WhatsApp Chatbots for marketing can help with a 28% lead-to-conversion rate. 

How to Measure ROI of WhatsApp Chatbot & 

Key KPIs to Track 

 
Customer Satisfaction (CSAT) and Net Promoter Score (NPS): Customer satisfaction 

is a direct indicator of your chatbotʼs success. Use surveys and feedback tools to collect 

CSAT and NPS scores from users after their interaction with the chatbot. High scores 

suggest that the chatbot is providing a positive customer experience. 

 
  Response Time and Resolution Rate: Track how quickly your chatbot responds to 

customer inquiries and the percentage of queries it successfully resolves without human 

intervention. Faster response times and higher resolution rates contribute to better 

customer satisfaction and operational efficiency. 

 
 User Retention and Repeat Interaction: Monitor how often customers return to use the 

chatbot. High retention rates suggest that users find the chatbot useful and are more 

likely to engage with your business regularly. This can also be a strong indicator of brand 

loyalty. 

 
  Abandonment Rate: Measure the number of sessions where users exit the conversation 

without reaching a resolution. A high abandonment rate could indicate issues with the 

chatbotʼs user experience, prompting a need for improvements in the chat flow or 

response quality. 

 
 Revenue Impact: Finally, assess the chatbotʼs direct impact on revenue. Track sales 

generated through chatbot interactions, including upsells and cross-sells. Compare 

revenue before and after the chatbotʼs implementation to gauge its financial contribution 

to your business. 

 
By regularly tracking these KPIs, you can measure the ROI of your WhatsApp chatbot 

effectively. This analysis will help you make informed decisions about optimizing the 

chatbot, scaling its use, or adjusting your strategy to maximize its benefits. 
 



 

Conclusion 

In conclusion, the potential of WhatsApp marketing is truly remarkable, providing 

businesses of all sizes with a powerful way to connect with their customers. Whether youʼre 

managing a small local shop or a large enterprise, a WhatsApp chatbot can transform how 

you interact with your audience—automating routine tasks, enhancing customer 

engagement, and driving sales. 

 
And, getting started with WhatsApp marketing is easier than you might think. With the right 

tools, you can create a chatbot that not only meets your business needs but also resonates 

with your customers. Omnihubs offers a straightforward solution to help you launch your 

WhatsApp chatbot, making it easy to harness the full potential of this dynamic platform. 

 

By integrating a WhatsApp chatbot into your business strategy, youʼre not just keeping up 

with the competition—youʼre setting the pace. Take the first step today with Omnihubs 

and watch as your business grows through more meaningful and efficient customer 

interactions. 
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